b

)

SN | e
' | 1

- e .
ERAP i 2 ;1‘ i e
£

il e it A Sl el

Lpninal) 2l 4y jall Ao 3all
gl Hsaie 5500
Zumord123@gmail.com

www.geam.org




a1 sl Al

G2l Hsaia j 50l Wil s ¢ Apaiaall aill Ay el A all 5

www.zumord.net — gx <1l 5,2




ol

dadall & 5 gall
4 el Colgd) Slgs e bl Jaadl S5l 8 Dle)
11 el e G g ol
13 slad) Jalaily duncinall ja)glall
18 Blaldl Jaai ol
30 53l JalaDU 3ajailly adgil) 8 A latl) cildlall Al g5une
37 (Trend) daal) f de3ill gl slacV) Canyes
51 Dleall cpax Jaddg
66 "associations (lae " e dodall cllali)) 1 AW Gl
104 LAY Jaladl) 3 25 g A eakll by g il
133 | &l Anlall L) BT ;ng‘:(\) A gl J 30 ddle
146 53LE slaall el 3y et o8 Aladin) a3 jluse duzaly )
158 Self-concept Sl a geda g SO & gLl
160 33LAN LD 3 pll 8 4 saill 5 jaaliall
180 slad) Lalail <y utill ale
196 A kel D) 4 e 5 e &)l 5 JladaY)
07 oLl day iy 28] €3 Eaadisall Jalas)
)14 e el dails

www.zumord.net — gx Il 3.2




e

:e:m.u

Cigung Lllahal gl 5555 cay ) Baniall pmainal) Jalolall 8 Qi il sl
e il Yslaw ¢ Yy (el painall b Lol GLSele o dganudy (bl
(i) L)) pae A pad) LLally alplall @bl oy ) sall s Jhe Joans La
Bladly (el Lawudl il S3lad Llgs LSy dolaall cldlall hliinwe  Jdiang
deliall 4 asd 0 jaad) congm ddodll ol (e auaally (DleB A5
s (gl Wlse 5l oy me ¢ alglall il Gagaiilly gl 3 dnadleYly Ldley)
Gial JaY Bpaaaiall cladiaad) & sl W (oo ) dualally Linall 4l ASLal)
Blles lus o e liae Calanal () oyl iV ars anliad Cargag cdsgull agilaal
G el Jalil wia] i ey il Glia e @l IS Gy s saetiy L) 138
b DYy gl SIS 4 s Lo Gud (L) IS8 dad) Ul (b anila
a1 G a3 Gabal) I3 Yy gl Sims alslall @l acay Ll Gsaailly g il
Ll el alpdall el J<s 4l e Capatl) 8 Laily ¢ jalplall Gl dm €
(Jsill Lel i€ oSy ¢ jaloda A (8 oaaid gy 8l o5 (3AT (S L AEka)
s larna e a (i lgmlal oy oSy

e blaty e cuaaill Lgie bl ol 33 "Ll Lalail

Slea ae hbaall il jogeil) 8 o DeYl joal 239w pliay) dyae b La
Jsanall citlgll Y doas of Y Blal) o aivne Jawi€ yiall il

www.zumord.net — gx <1l 5,2




Luld Cailell Slgal 5l anal) sy
Aladl o amny

bai € jlgall aladn WY A Bl aa g
JPR|EEN

-
-~

Jion Al jsaal Gabeiul dlee
Sed) bl Slgas Jlaaiul adlse
(Loboall Eang

2a8) bl Slga Jlaainl) 2flge
(Loboall Eung

Boliny (5550 L) o) 8ylaall oYy
"\5!‘*. d-.‘ée“ ! v . um

Welcomes are warmer

when you call ahead

YSTEM A

www.zumord.net — gx <1l 5,2




Jlos dgls jsaal Gyl ddee
=a8) bl Sl Jlaxiul 2dlge
(d}lmﬂ ang

BELL TELEPHONE SYSTEM A

el et ald cGiratild) daaill gl

psty Sl )l e ag ccalgll e )l
ellyy

GETTING THE ANSWERS THROUGH RESEARCH

GENERAL TELEPHONE & ELECTRONICS &

el et ald cGiratid) daaill gl

psty Sbll 3,1l & a5 ccalgll e o)l
el

THE PHONE YOU CAN USE “HANDS FREE"

GENERAL TELEPHONE & ELECTRONICS "=

www.zumord.net — gx Il 3.2




sl aasn e cpallsll sl Ayl

LOLal iy b sl

Oglill Slga Ll

JUb Sles et Jba Jasi )k
G Ladai€ 5y50 Jadats "ranly gl
a8y (Jyall Hs-Sa Haim dlien
il Jads B al dasslaal e

Axd e Lage

.T(—‘T Brings You Tops in Television

www.zumord.net — gx <1l 5,2




Syl "Aigle LAY Laalll sk

S We bxing good things toltte

senea @rusere

S A Cinginn B ) el

Don’t watch TV tonight.
Play it!

U ATADE

adflip.com

Cpaaliall

Want to make your
brand a marketing
cover story?

Work with @CBS$S
to make it happen.

www.zumord.net — gx <1l 5,2




tdae gl el (Lo s WG

dAdmllg Ayl 8 Ghaai s Lo
35056

—

e
GENERAL ELECTRIC'S NEW KIND OF [/ T 1)
_ AUTONATIC BLANKET! w

~ ‘

AUTOMATIC BLANKETS <
GENERAL &3 ELECTRIC

Lglaing A1l alsll (pyan da
sl Gsatl) e Lage aulsl

All the machinery is on top

~ifou never see it.. never oil it .. barely hearit!

GENERAL §B ELECTRIC
Refrigerator

Josall oy (8 dalall Bl Dle¥) )Y S elaial 1oy 1987 ple i
il e 0 LS L alaal¥) 138 i ¢ il SleY U cand OS Lay ¢S
ek Ll epial deliaS " D1 of el camale e oyl 8 Lgim (3530 cuS
OIS 03gS delia of b caiil) (g lgin Lo 6 Basike cilS Al AR I dis daa
Lol (3oads Lgaldy saats il adinall eliy b agd S Jais of 2 Y
G i V1 Gl e Yoy cllle (3lan S salydl clad 3l o adinansill
& Jgad ddads iilSd (Al ailallat iy dailgaall o)ilhe deaey (8 o) ja0 CuilS
g O OSe @) bl o gad Aagadlly LaadleYly Ll A jaall Slolaal

_ www.zumord.net — gx <1l 5,2




iy 8 arealoeS Gin ) Liin Liad el i e () deliall elbag
ljlae a3 Jgally Aaal) Uil e Taalgieg Lialiy U ypiiine citllaild ¢ golasY)
ALy Aol chadall AadlCe Aial Aty i CE 3 el Ll Lialy of ()
oarrall Ly (ampea (8 "LDL (8 4Rl adaiid ol Lo s 2l :Lgalgd (gl
S ol YV Byrnag chilad) Jon saniall dunall ey sy a3

Lo laa¥) Gosal) Hlig (e dpans) duad) Bl 2008 ale 4 o gl Syune a5
prall Apyal) Anssall’ ) " aill) DoY) deliva Junitd cuysSl 8 Jaally
OV )T el deliall sdgl Laxd a8 ()5S ¢ i) sda LS xag "ddiadl
Bagage OS5 ol (i€ dad ity jee 4l o 5 (Sl (Gomnn 2 alls o
oS Lo 5350 i cApinly Aupe Anala (e ST 8 Lgahy ) 5 LS cdalld) b
Aeluall sagd 2lug Byl ey ias dale L)l

(e USG5 cdisngall 8 Lijens 3 padinall Slas) clagleall 350 DA (e
Gl el Jo Laily i Asall Gl Ao Gl ¢ el oaY) 381005 Laibia
(s Gl e LagSally dalal) ISyl Gigus LS (Ll o) LS ¢ Joal
5y LA ldlall el ool liyad cduallall doylail)l cladlall alaf dalie e Lin€a
Lo Lael3) Uiigy dusuilly Aoy Lgsbindlsinls Lol DA e Lacalall A d5dl)
g mg il Ly ¢85S cugSl Al el IS (o dele Lawadll e 5y
Gl @l agle cigainl 3 unail alially 3A5 (e oy Jalis Llas 4l
Uity y9a9 Liady Lilacine o dunjeg A8yyma e Atln Jaladl ggyall 3 40l
DlaeY1 pas caainall il aaen Calaginl ae 3303 Jalail iy adall s ¢(gylaal
g EOUL jae (e 120y S dabid)

By Jaas LS Sl 85l (e Jas (el Do) delia) delivall sda Jea Lo
JSS painal) Galagind e JUEN) 23 I adinad) B1guil et Conaiall ¢339l
Lidlge 8 4 (ot Lo shg cdiiny s Jaai lgrang iyl clginmn il Cilaginl )

_ www.zumord.net — gx Il 3.2




Coagiasi O (1" Sl (gsiae e g i o Aalay lagal Wl ag s (i
VoS (ggiall o cdalall e cain ) L 330D 5Lad) Jalaf

www.zumord.net — gx <1l 5,2




el eyl 3T g gY) b

w0 Gl el DleY) Gagud G )
adinal Zhall (e dSas pelaa €1 ae oadinall dealgill Qo 1Yl
5P g8 el DoY) by dands (b il Gaagll O e Vsl i o g ¢
cehe ) Cladlly diagia) il Gl e
Ll Jlney! dal oo i) el Cadlge o 5800 DA e V) 23 Y elld oy o
LSl (e 023
A ae pgloalss 3 cyall Lgagil sae cadlud 4 Laag celly o oLy o
U1 P WO EC PP TS W PR DA PP A
it llud ) (e de gane daid ¢ Hlin ]y Jualgil) das Cpancay calluY) aaas
:lgia

(Lifestyle Groups ) ( sasivall alail) asalaa calagivl -1

nball Bla) ol (1) Gaaioa) @lgbull g il Pl e 2y glll
S daai ¢ gnlly oy udl) i mly) Jera daad (cpdill Jaad ¢ Jo Sl daa)
(& eyl syl

e cAdagiual) Lgadhy s ae "Alaill el doalss callad e oyl =2
:aldle

o Capailly dnpe ) 53ls dsla Lladl Galagia) L8 «c.k , Guess , Diesel »

Gl @iy Lgnlaal opbagivall dlalally dliall daaslly sl (4 Lgallad

50 e Sl Decoding a brand’s DNA Llaill ciladlall ey elig <ifsallg

www.zumord.net — gx <1l 5,2




(o At Loy Lgadaig p8)pdl) ells = Ladng Lieaine Jualgii caladlad) ells (40 %
cCplly milly aainall e dnje aalia
Cpladll malion DA (e il Calagivl =3
" Jgl ol e Jie dale e clea e ddagial) 8al) Calaga) —4
P ELPPI| I B IVEN caulalllne C-AL’)JJ cC'_\:USM QOIS (ald (et \S):uj
» g (oS €l el Ahd 8 saasy o) (e doalsill asghe Sl 5
i grdinall gl el (gygusl
Ll 8 Lead (agis 08 ) Gulidl (3ylay gl e LSO il Calllly) (e S
5 138 (pe Aliie Jgomd DU (0 ke (K 3 (s S Jan
il (38) <Ll
aley QLal o dabdal) A3 S Chal aui a5gaaS «adinall DYy ale La
) «PSA» (1 Jead L*gi (erdina G » (A« oadine el o Jgai8 ¢ sl
dalgill cLgl datinsally Ayl Juspall (o Lad Jualgill a3 ) «Cy 5 «PSC»
& Glilually Aalill alylly clgailly dalall B (o aly e
teb Lo G ple o ol Lggung o5 13 abal) @l 31 (g 2

Lifestyle bl das,dl) Jass -2

slind) Jaad Cauyas

Les ol At Lgd (55 (Al dnyhally 450l dadiy 2,4 5)gual LulSail sloaldl daai e
Lali)ll glsil (e g9 ol Aulsp cuilsl glgas olaliall (e DalSia Ladsal 529 gAY
cilalaay) Loayf de ganall o3 Jadiiy cdoclan¥) clialidl jglan jie o Ggudll 4f

Wy g daasSally Aalai@¥ )y duclaa¥) e ¥) lgtaa Jaiy cel)¥) ol JSYI e

www.zumord.net — gx <1l 5,2




slad) Llaly deaiaal alghll

b e Lo Lgias Ll Sobas Uiy L Lol cdmainall alsall (pa gl 43
Lxnla a0 adinall Lal] (ayaty s e s ol Jiar Le Lgiag Ll
PO (mpeind b b g olaall Jelilly sal

= ol (<l alat cdiand) ¢paal) Lgalial oyag dul ol jalglall —1
G eeadanlly Glaal) e Al Gyt ad gad ¢ @l ot gad (oLl
Ciaall s By ¢ fignaalIly Cpalalatiall i gai L tdnlan¥) jalglall =2
Ajlaad Mg oLy Y ara gai cipuly OV alaial (il e g DY) Wl dgas
A LAl Al

oty Ayl agllact (yaa5 cpdll Jlasll Gt 5aL) Lgie tdalie V) alshall =3
Ldle 55gall ol slall oy NV ame 53L) cciimlY) e il

O Ladiin) 138 (3la Jaai (e yans (31 cadinall slid) ga sdniar ai Lag
28 0S5 cLdlaal sy (M) Ll 38y ae dlesy Lo Jaeill 1aa e jlavs
e erinall Bisailly sl (PDIA (ga pan Q) b bl A Lias

Cangind CDles 4 dllia o e caiill el CBles DA (e slinge
@i o diujles o dus cal et Cigu Lo sag cadinall (8 Lghan Aoy

Al ZiLal Bla e Ba3as Ualail Cargion ) @lbi.. 5 Sl

www.zumord.net — gx Il 3.2




alagiwy) (gla

e
£0

A B g2

el Bagad 2ted Gl yally L)) S Cargins dlaall ldlall of el
Lo il ol bl calid ) ddagiall 58w HlieW) (pen 235 (g)laall
(Lgla baai o 2Ly Lgdial (S Coa gl Jaaig 4530 028 pe il
i Laialg Bl o &5 0K A1 1305 ¢ 1305 Jie by ¢Jlae] Jlay csnaly))
el el o Agud 4l s Jai )8

ke Y) Aagall o tdshy Hygapn (B Lsuill UGN (s ) "Gledis O
Lage Clegana () doall asdd daag (531 ) g cellgiall LeSyan dliaall
agilon Lalaily agilga ol (sl ¢ xm ¥ dalall (ailadll off :Liadl Jsng o'las
eSSl ) adleall el <l (3 ¢ sand) lsh agae RS

Lo cadinall (e Lujes 13LE Libs Unad j3a0 dlail) « e ddle oo Lgd
dodle Lasdl gl ld By L cpalpall Cargind 53U ASol dndine Hallal e
g IS Galagialy LAl sy Ayl 3 ol baail 5l «lon
A8agiual) sy illy  Slall baaill ggd ety SISl dalge

www.zumord.net — sx !l 5.3




e dde Hlad

dolall Bla¥) Clanal Calagial

Glagin) a3 Y1 (e (e dall doe gl dlea Jlag (JAa) davs (Ao Lillanyy 8
bl cagr Jba Jaai€ gl Cangioall QLAY alaaa aliyY et llal)
wd e lutll days (gl slas Jawt riaal ' st "o Gl S350 ¢ puna Ay
cuadll agd Al (e aall adiall 3 due il aDlan
aalgs Ay "dlay G Al S sl Lo @l Sladay axi (el 8 L
ainall b Akl fsenll e ClSolull (e aall Cuaall (8 (sl dias ae el
B allall Log (33LAN dondinall jalhall Chagiw «oadinadl Gusuilly A ey
el dlas o8 (9S5 28 Blad) Jaladl gloi (e 93 V) LA of Lgia (gond) olgu
iyl Juall gl gl JUaidl o 2ys €l dialsy dusjlas
gl abadl SV e aall (S oSy Tle «Blas Jaaiy 835 &0 oS cJlgad) g
Cainyg aainal 48 aa (3ie e s IALE S o) Jaal

sLad) Jaaig (3 gul)
e %30 o Al sanall AKpdYl sl gaa) 4yl gl gk 24l
258 agi e %023 5 cagr 2t g Sl Alaill ladlall A (ggaiy (el
A A5l (e ehyil) ) ey
O el g G ASaY1 @l (sas) a5 <Nielsen PRIZM 455 by
3 Baelsall ddhaall bl agiloa oty ¢ GuSlgial) elglug (Ll gann

-~

www.zumord.net — gx <1l 5,2




L Laie (A1 AN e uiid Cilaslaall 38 cagilaal aghy cagale Cayal)
oSl oy Bl LeDlae (g gty 35000 4] Sllia (Sl (o) ) Js3al)

t el hyalie 8 Lo 553l cojlaall clodtall il 2 3ga

6:35 AM
6:39 AM

Crean P Ovm! ) / ):I —
7:00 AM

8:00 AM
MIVEA
8:11 AM
BANANA REPUBLK HM crum monaco
AL DO

Oy Pl Ly ae Taw 63 L8 8 dlaall Giladlall jp0 dDle i Sy
Ol (elgad Wil claag malie (re et Ll daapll cililes 1o caasal
(e Mgy (52 aiall ABE) ae caild (llic s Lilaay Leinays (o Jaxtd Y5l (uadl
S s o eelS Ak (e 05K 28 (3l et gay Gliclidl anfis) (3l Al
Pa (e ldg pand) duls DA e el @lfige Jol il 38 (68 e’ Guld
Al g yelda §iag iy )yt ) dyme dazd (e e 45558 (Al (i)l
adl) A Jd Ak
"l gl " Sl Al (e (5K 28 () (pgaliall andiid Juseal Cads e
dalsdl) dadhll adlly Gualll ula AL (G Canayy 28 (S0 (Sl (e 2y
lalal anis Uiy diey cdlatll Adlall 03¢y ddasipall el IS pe (gibiall laal

www.zumord.net — gx <1l 5,2




Sl oy Bedsl) (3L8) giain e 05 285 Aylaill Gldlall e hate Laes
38 (9S8 ldall @i (e Adle JS8 13ag e Ggilll (sla ) d8la) sl Culsg
5 il ebad Gl duls et Blae Job e iy e llip Lgnilan 3o
Al L aiaind dllaas Sl jlalf) duls (e Db cailly Gaalll biuls Lgas
) s of duy dlatl) ldlal) @b analiaiy cililiay e Loy ciels )
Jie Libde Gldle (ro GlsSs 38 Jlaiy 5l (ard (e Al Lo 8 jlinind (Jaal)
OV S 05 e lsa FEETUE RS S Gl o ey
it i€ 3] g "y ) delug lgigd’ o "l e dylae Gl as
g gt Jatiw amliag Glaw dlane Os<n Oldlall bl J< L8 (dage driadld
G aggiall (LS 1Y) AUCsal ey clgia JST AN (o 3ian 28 L (Syud jliaai

L 05 ) Aguad) ally auins ¥ 3LE Jaal 15 e Aylall Adkall Gl 48 g

Sense
~ importance
100 % 58 %
A

'ast
Sight
Smell

Touch

Hearing

(2005 a5 imil) Aasnal) ol figall uleall 3l da

i agall 138 5L «dyylail) Sladlally alaze A cupuil L sag
harly Davidson—- jeep —Red bull - Guess —Pepsi — Starbucks

clgze Lailag Lialiiag y Ditse «e¥op S5 (S iyl pe  2dingll

www.zumord.net — gx <1l 5,2




Y @Y G e das Sl Jualgill cdlaa e g3l i G Le S
Sy (Ao pha delull Hlae e sanatie 4)lSal dalee & o cagan laias
IS8 Bt «halaly DA e «dolidly Ao 5ilallg «e¥slly (aalis «aglall

’L,,E.UJ

RedBull

Ay gials lestupid » dlasy QLED (e lgadlyd Cangiun J3 ddle

!« Dirty»

e V) Gl (8 Baatine Latie 2l Y dlaal) cldlal) Glé oyl dga e
g Leill 1agl g il DS (o @lld dig cdy pald Sl Jaed Glasind Pla
O and of WG cdlgaadl sedang cAaliall Gugudlly (DleYly eV Uil g aes
Gl Lggalst al () dBantial) atlially GlSolully «dalai¥lhy clil bl 5]
ooy daayg ol el e palE Baiaa Liaatae culllY LAY 2= <l

el (10 o2yt lae QLAEL «lig

slal) Jaad ol

b Lo ey Blaal) Jaas ol )

(Clealgall 0a7) daalll Clicalse jlas) -1

Laill 138 e g 3ey Jld) =2

Cas Lo Gl 128 3ia) Lieia dabidall De¥) Jilug ol 12g) gl =3
(). . SIS a3 (Slally sl Cilgag coshyl oS Lag

www.zumord.net — gx <1l 5,2




o Al ¢l colan) e Gl () ol o 0Se L Aagliies g A0 —4
(+oeler Dnay AS)s (Al cAausge dadad ¢ e <]
G Aayl) e "y [ Cpgialuall’ g Ty Jaaill 138 350 e A (35S0 o =5
g 5 S sliaal degens dl 5K

slial) Jaad (ailiad

f e s Daivne Taaill G5 o (Saall o Ja

S gan ()] g Ja e Gy o oSaa Ja

failia 5y93 Lag Liva) il Jaza L

?(Style) Uaas IS ranal 4l e oSl i€y e
¢(Trend) leas maal il adde oK) ey
Celor 4l dle oS Koy i

P (e dre Jaladll bl Jag fane i e o Uaad muay o) (S dag
Shaaill 138 eliral

Jaaill

Ay Adly el (<8 A0 DA e s Javed (<G

www.zumord.net — gx <1l 5,2




Apadine daayd L Uagiue 4laal) Adlall dusa 38 .1
coda dapill clalia) by dbie pite A (a2
Al Glangs Jsie 8 Anlall Adkell saadll el 3e .3
el Walinay Adlall Zusa Jls daoyill ol lai dgay ey 4
Akl sl (a5 dabialsi ral g ddaiily clilagind 3 .5
panadd & Jelill laye el jsailly ChLEY) Gn Lad a8 o alely o

QLal Ll adlany Al daggll = ooy dsoyill A gell cilatiall Jee
ljse) Cibaae + Akall Ak gy ilnaall = Adlall &) o alely @

o Abagional) asptl) e Jualgil) 6 taxd 038 yanll Jale IS 8 Aladll Zlally
HEPEN

el =1

aladl -2

Legaabiai =3

Jsaill —4

sl dubh -5
Lolealsay Leihaas —6

L@ﬁ&‘g _7

www.zumord.net — gx <1l 5,2




by ") O ISk
aleé:\S\ "‘é}u" a-A\)-c

:3lal) laad elay Jaes

Alatl)l Aall ol Aabull "Loial 581 sLall' Janer Jadiyy "slall Jaad'eliy Jona ()

«gj:a)aﬂ\ s yon 350 —1

bl -2
Sl -3

\.J.J;.A C_u_d\ ‘9‘ C'_\}Aj\ _4

Pl Jaai adgi clghad

é‘}uj\ z\.a.ubd _1
e Gyl (Quwalitative  survey)iue g 4y ddagiwall &880 4y -2
alid) il

rs Geull (B Lajdll aas e apanll (Quwantitative survey) dus 4y -3
T8 s Al Aa )

www.zumord.net — gx <1l 5,2




«8lal)l Jaaiy  palic
5gd ja ) )0y 3\:1)1;33\ *Dy Pl f‘j\ﬂ\ Sl e U:x.ai'a cayndl) <4 sae palic 44
1ddagiiual \&Aﬁ)ﬂ\(h‘ﬂ**dml.@h_}uchw\

(com LV ~J5) 2l sl —1

Sl =2
Jsl) =3
a 92 g1 Jhe aldtie Giladd ¢ palis cagad) deadiuall luad il -4
(- VUIEa re Ay — G () g il
axabaill =5
LBl ledll -6
(Adlaly dhagiyall Hguall) aolg )l ol =8

a0 Jaaill dag pall 4jlal) Alal)l Jean Lo

Ay il) Slallay b5 (B e 3le =Points of Parity (POP)  als¥) Ll
galallas (3aanl 48lS (45S09 ddagiudll
syl Lhiai Cileialse sl daw =Points of differences (POD) sylaall 4l
s Aglatl) A Jeas Lo diagiond]
thaaill daay dal (1
ey )Sie I8 o(haaall ccayal ols) (Ll ) Ll dad aadiul —1
Anall g dllals Jilug S 8
ially el i lbes s ea ¥l Bl g A et ) aes)=2
CsisSe G (Al Al (560 o ang A8 39 Gupdl) (A cplelal) ases—3
.(Corp.culture) ddagivall dxs)il) aa g2 Jualgilly Jalatll e (50508

www.zumord.net — gx <1l 5,2




tAdagiual) danydll xe Jaalgill aeis
Zea.'a:\j dmb:\j\ 9@ =T
Ladal) Mey) Jiluy e Jualsill-1
() — ilgd) jue — aall) bl Jualgill =2
i) allge — A iSIY) ylanll — g pSY) 2 ll)  aad il Jalill =3
(--cllaall ye (igudl
e g dl) gl — i) 8 Ll cldlel) 5 5K Jalgill =4
(- issilly gy uslll — sy

sladl i B e 2al)

Gl (e degane LA (e 4id 2ty ladiaal Jals sLal) laas (< a0
Glislas oo 4 O bl clageds o) Cird (e adl] Goallay L Gl
AEE g8 cTeam (il e abias Group duydall deganall 228y cdiea dila
Uaai ity LaSsluall Lgibuylas daags o clladl & s cdalall (e lggag BB I
(o 4asiy Jgad Al deall Gpd olalls Uin sualliy lall (e 4ungiy Lime Lk
Lolatial (Gguall aal doydall aelaall clbh Cargiun Allg cdolaall Gldladl Jé
Ngiladine (e Auyally Doaiall Lla) (o Cilialy a8l

lee il Ly Sl 0da Ao yinll e ganall J<KG A1 e Capail) Liiay Y o
"Lyl ldlall Lala @lpall Wl o(saliall) of (daall) slgs J<an ) asg
I o) oS W sl e sl 8 e glajl) oS0 Le (o oyl Lguinad
e Aoy de ganal Uaa

(b Aima Ay 5 4l (s3)) Lifestyle ' Slal) Jaaill Capes L slia Jlusy
f bl (e "deganall’ ug adingll

www.zumord.net — gx <1l 5,2




tde ganall Lyl

Ao ganall' 525 Y algliy (M (Ao oyl (PIA e "slaall Ll i b Le b
Al g9 o3 Lag Jaail) S8 Y zad i (hag pmalanall gl i 3 ) (e
A ganall JB e cuagi dae dlesag

Al DA e Leleatd (Ladl il Gy aeat ) clialls 33l (e de ganall Caya
Al e ey e L) maalaal) (e dalite sasgally danwiall il
Lie 2yl ad) (zmyaty (30 2 15allS Jaaally cdibalall Lgilia e Le culidlia)
b Al Lglang Le deganall il G Lo 8 dgilitie o A ¢Jsaally e Ll
oablal) degeadl) Ala e Ll 5 Wyyenn clacalgadl @l claaldl o W

Liads "Ciosld 58 S A "ae ganall ilalall gl 13gd LIl (saa) Cijgen Ny
Gl slimcl Jany La "ac genall’ o) "adall' 1 alall il olld e (s3] "ang
OLiala¥ ¢y han LS aellas 5)lie it JS8 " Ggipnaing g Sy (gt
a3 Gl o Garadly ALY e IS8 (ghpaaly (el Jaag Ao sane ) Ll
Cidalse ils s L 13%a s e laall (goall LAl U alead Libale agalisl
conaiall AV (sal 4 AR b s de ganall

mSa S aelgill degana o (A" Ala iy Jhe paida) paas el LS
el aclgill elbis cadlaaly Gall daliaal Ly saaae dlls 8 lguiaye iy Cibalsal
2 (8 ) e e o wall e

te sanall zlhe JuSES

(i elact alall 2 ) apans 8 Lage Teja 2a0 3dl) B o) 1) cluhall s
Zhall 53 23l g sanall slall Zhall e 138 dnliar S5y alad) zlall 53 231G
¢ siblal) Cpalaill ol (gpaall JUA (e L) @3 ping ¢ laally NS fi5y Loy
e gend) dalias it dal e laasie s 38 abhlall sl

www.zumord.net — gx <1l 5,2




L juleay ¢ sibalall Lgan)l de gand) dabale (a5 8 555 A (9aY) dulsall Ca
(2)- ialgally alaiall Lpalatil) acsilly yueill e Ll

taaladl £yl

Al ay ciases Gl 25T Baa Cilesane a5 tdralu) Clegand) -
o Bia Ll ety Ul i (Ao« VIS LA Ly e 2l
055 Laa (A5 daasl Lgag o Lgd Jdelally cdbigh cilgind iy callal)
Al Luzals
Gilesana o8 $ulul) Cle ganall e il Ao 85 180 de ganall-co
SECIR P RCAP TR REV.IV. 5 IS VPR PSP W RCAL S ERp P U 3 S
P ol S aa
Lovie JUal Jass Ao sl de ganall 8 J3a o Saall (e Daul) de sannalls
a3 08 lBaal) o Le o8 et Al Glilaalls dlaalall digune 6 Laa) il aliy
A Gsbie Ludle 385 claa¥) Lad) i (A Ll Ao gendl oSa b
clgadl cLa¥ L 2)al) DA ey i creference groups duea e cale laas Jalisyy)
A0 dugs e gaS aally (3) Calaa¥) Gy giag
gt JSH Cileganall (e (9AT plail ddig
o Il 8 lasliach ()9S desana 85 :PEEM Group sl de gana—]
Bange il yg anly oadine (S5ineg Ayyliia lac]
ASidally Lt llaall o daall agaal (ulill (10 degana o8 sClique 8yaili—2
cagaSal alaig aelgl agaal Balall i
laat¥) ey el (oLl Lgasiy ) ugazaall o ading 589 :Club (galll-3
caly U e 8 Barna Al dledd L Viage 06 (5ol e
Gl sl ab (e gl dase J3ie o cuilalall LAY JS Guoa il K04
A Bl e on o ABEN el G gaing Mie dslatVIS saane A
b (5iSing (9l

www.zumord.net — gx <1l 5,2




:Community daall=5
s Gl Gams (A ) ISR aulsill aghaisi GaladY) (e desane sy
A3 5l ASial andsill (e B30as

aBlse Akl A &) (pe degana pat dwlaie tFranchise 5Licy)-6
el fia ddljan

:Gang 4. a7

Led] - Alune dibaia & paati djuins dogana (e 435S (9955 e Bale Llianl
Sl cAoaty) [any ASGe Ganill aguany ae Gglaalgiy ol (Ll e de gena
cgan) sthe e (g

el ¢ gall-8
cOnra B850 pea® Al Cile ganall (e (58T e Bale cle g2l

:Squad 43 3-9
Ganal anly G lens (palddl 8 () 3 sa (e Bsa degena sile s
.f,@_mi

:Team 3 1% —10
dcganall o oLVl 3oy « )5S selumc] o e A8l il sia 5
caelgally A5 8al Calaal) (ol rae i) (pe 2ae (gl b A lan)
o Aaris dcsane yae (e ST g elan¥l elulall (e had s
Jait 28 dcganal) sliac] L8 e 4S50 (ailadlly <ol 891 dc gana
Gliley e laay) ol ) 4l cagie ool Jiailly miilly wlliadl

(3) .l
gl Lgbiles 8 dplaall Sl of gusi o2 mualaall glg il 3y 2
sl Al aen Ay (Ao iy (590 dSiug Baals Jaad dagudll Lgibiagl il
Aoylad Cleaady Gladiag abu (e aShia L Lgdlagiul aads @l (rulaall a4

www.zumord.net — gx <1l 5,2




Gy 8 liage 2 sl JC Al Gula dle La sl Gagaall o) @l
I maalaall glsil amen Cangion OIS (51l bl Q) (e i)y Ciliisadl)
IS Glia ol cilasy paibad o o 059 30 ole] GUadl Blaw ey 3nsae
Gsdaladal) Tay il Ay cilian ) Algs aas caalaall Glb gloil (e o
o ekl sanas Ala Blal saps hgea of saadl dabgadl) Slndl il
L e 9aly ¢ Suell cileles allag clillaiy & Sl iie 5ol Jie gul
L Segments =8 ] 4anals o daally jsgandl Ay () 05380 aglaa
M Chrial (aaa daopd JS daad Al Gledly @léalsall e Capatll 8 agun
zo Lelaa Lay cdatigudl) lgbisles (& lle Gl AN el o) do calagndld L8
Basas dlayal Ay e ol Bl @l L cac o) cdiglle e g 5,Stme dila by
Full filling "cilalall 4l 3 jeasty o) e L Gageidl) ale il isadll olle 8
2 Le & @alall sl (To full fill @ desire "cassl) 4l dsye Y @ need
G ad (bl G Leilujy Ledliia (e Baaie Lglany Ly dojlaill ldlall
oo 03y cdigrise yoe "dila bl DLA e Ll Positioning diass s 3<) 5

Sl Lol ol 41K ellly cLogee lal) Cilusles
AL Gl ey (Al Lalle dpaliai) dajl 8 Allad) J23 2008 ol Jsdo ey
) Oyl (e iy dall b padV) e eVl allad) Sl il s
Gl Rl 8 o PleY) Bluy o 3dh e eial o 2as5 ¢1927 ale auaaillyy
Basly A5 (g o Ly allal) (g5 (e Gl china i (B ojlial (saxt
3¢50 A gutl) deliall lang (JUd) Jor (e S5V Jaale 215380 5 35,58
J8 05 il e Gn Aylaall cildlall ells cilay QIS¢ DY BV b sl
Aling calE cAatiaa) Lgadlyd ae il Sals LeDA (e cpalil chagaye ST 44l
Lo oacinall (3igudll ae dalsilliy jelib celld Jad Ao ol dumsl) el iy
ol 28158 e laa¥) dualsill #8lsag Viral marketing gyl Ggualls conn
D aw s0Cial apps elaal¥) Jualsll & Jais clag daye s susilly sy

www.zumord.net — gx <1l 5,2




Sy all dals el dolanll ) Calaall 3aiad Caagy ddolanll cildlal)
b OSE 0S5 ol Cilelas e LSS st pad¥) e dlanll cladlally Al
Eigad) clilee i Ao Lgile] Lo caad] caaial (53 Gl 3 Leae 0555 G L
gy Lo lial agae dualsi (pe Om Lo o8 A0 Clawd) aaat dal (e Al
Lgd can Al Ul (abig 5 Las LYy (R&D) ssdailly cusll e &
IS ol el i Al lajalic PLA ey dbw)) GoSldl "Dy ddle o
cpellae o Lgigalllay ) dagl) Abad) LLal) e Wiyalia ehin a y)E case
I La cale 3 of oS (630 13 asll ilagladll aaa oo ¢ el
sV G Wby a8 s "Dl ke dan ) aY) cdl dabialss cilias) )
1530 (gl IS anlgl) (latll Jaall (& s g paal) Gl (g3 of &
Liagall QIS Laling Gl Al ol gagall &y PR RAEIEN il ggana Cayglag
bl Glagial (8 saaa dlSw «Fashion
P ) adlge e adinall dealsill Rngl S Il labad) ol

Social Media Strategy Map
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Table 1. Major Recent Social Marketing Campaigns

Campaign Topic area Research design Location Target audience
1% Or Less 1% milk consumption Observational California Adults, parents, and
families
5-4-3-2-1 Go! Nutrition and physical activity Experimental Chicago Parents and families
promotion
5-A-Day for Better Health Fruit and vegetable consump- Observational United States Adults, parents, and
tion families
Flarida TRUTH Tobacco countermarketing Quasi-experimental Florida Adolescents and young
adults
Jalan Sesama Educational entertainment None Indonesia Youth
KNOW HIV/AIDS HIV/AIDS awareness and Observational United States Young adults
prevention
lovelife HIV/AIDS awareness and Observational South Africa Adolescents and young

Massachusetts anti
tobacco campaign

Parents Speak Up

Salama

Sisimpur

stand

The TV Boss

Trust

truth

VERB: It's What You Do

prevention

Tobacco countermarketing

Reproductive health

HIV/AIDS awareness and
prevention

Educational entertainment

Tobacco countermarketing

Children’s media use

HIV/AIDS awareness and
prevention

Tobacco countermarketing

Physical activity promotion

adults

Quasi-experimental Massachusetts Adolescents (preven-

tion) and adults (ces-

sation)
Experimental United States Parents and families
Observational Tanzania Adolescents and young
adults
None Bangladesh Three- to six-year-olds
Quasi-experimental Ohio Adolescents and young
adults
Observational United States Parents
Observational Kenya Adolescents and young
adults
Quasi-experimental U.s. Adolescents and young
adults
Quasi-experimental u.s. Pre-adolescent children
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Minority Depictions in Media (Clark 1969)
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FIGURE 24
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Legality of Gay/Lesbian Relations

Do yvou think gay or lesbian relations between consenting adults should or should not be legal?
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2002/03 1981/82
Market Work 0:53 2:06
Houschold Work 5:43 3:43
Personal Care 8:13 5:56
Eating T:06 8:28
Sleep. naps 68:12 62:38
School 32:27 26:21
Studying 3:58 2:38
Church 1:34 2:05
Wisiting., Socializing 4:47 2:12
Sports 2:59 4:04
Outdoor Activities 0:5 1:40
Hobbies 0:12 0:27
Art Activities 0:48 0:40
Television 14:36 15:44
Other Passive Leisure 2:46 0:39
Playing 8:05 7:20
Reading 1:17 1:09
Being read to 0:05 0:03
Computer Activities 2:145 0:00
Missing Data 0O:45 20:06
TOTATL 168:00 168:00
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Pereeived Moral Aceeptability of Gay/Leshian Relations

B % Morally acceptable % Morally wrong
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Percentage Calling Gay/Lesbian Relations "Morally Acceptable”

By gender

May May May 2010 VS,
2006 2009 2010 2000

i s . pet. pts.
Men 30 46 R3 +14
Women A0 51 51 +2
Men 18 to 49 years 42 R4 % +210)
Men 504 years a5 28 44 +0
Wiomen 18 to 49 years 55 7 a9 +4
Women 504 years 41 44 43 +2

* Wording: Homosexual relations
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Legality of Gay/Lesbian Relations

Dy your think gay or leshian relations between econsenting adults should or shouald not be legal?™

[ % Should be legal

70
60
50 45
40 43
30 go B
an
77 79 81 '8z '85 '8y 89 ‘g ‘93 95 '97 99 ‘o1 ‘oz ‘o5 'o7 'og

*1g77-2008 wording: Do you think homosexual relations between consenting adults should or

should not be legal?
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Good Time or Bad Time to Buy a House, 2003-2011 Trend

For people in general, do you think that now is o good Hime or a bad tme to boy a house?
B Good ime Bad time
81%

44% . 44%
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i s
6% a7 oGl o0
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At the present time, do you think religion as a whole is increasing its

influence on American life or losing its influence?
B % ncreasing its influence [ % Losing its intfluence i Same (vol.)

100

1957 1962 1967 1972 1077 1082 1087 1002 1007 2002 2007

Yearly averages
(vl ) = volunteered response
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How important would you say religion is in your own life - very

important, fuirly important, or not very important?

B ¥ Very important I % Fairly important %0 Mot very important
o 74 =0
Ra
40
20
21 =2 92
20 : 13
5 a0
0
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Do you happen to be a member of a church or synagogue?
B % Yes % Mo

Hom 76
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http://www.springwise.com/non-profit_social_cause/bottleschool
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CAMPAIGN £or TOBAG O-FREE

TOBACCO COMPANY QUOTES ON MARKETING TO KIDS

Philip Morris (Marlbore, Virginia Slims, Benson & Hedges)
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‘We're adults. You've got a group of talented kids. Hence this letter. We have been asked
oy our client to come up with a package design... a design that is attractive to kids...
While this cigarette is geared to the youth market, no attempt (obvious) can be made to
sncourage persons under twenty-one to smoke. The package design should be geared
lo attract the youthful eye... not the ever-watchful eye of the Federal Government.”

August 13, 1970 letter from Lorillard advertising account executive to a marketing professor, soliciting
1elp from his students with advertising design. Bates No. 92352889

'‘Our profile taken locally shows this brand [Newport] being purchased by black people
lall ages), young adults (usually college age), but the base of our business is the high
school student.”" August 30, 1978 Lorillard memo from Achey to CEO Curtis Judge about the
fantastic success” of Newport. Bates No. TINY0003062

National Center for Tobacco-Free Kids, May 14, 2001
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Table 9.2 Prior empirical studies of the effects of advertising on tobacco
consumption

Study Data Conclusion

Time series studies

Hamilton (1972)
Grabowski (1976)
Schmalensee (1972)
Schneider er al. (1981)
Baltagi and Levin (1986)
Johnson (1986)

Porter (1986)

Wilcox and Vacker (1992)
Duffy (1995)

US 1925-70

US 1956-72

US 1955-67

US 1930-78

US 1963-80
Australian 1961-86
S 1947-82

US quarterly 1961-90
UK quarterly 1963388

No effect of advertising
No effect of advertising
No effect of advertising
No effect of advertising
No effect of advertising
No effect of advertising
No effect of advertising
No effect of advertising
No effect of advertising

US 1954-80
US 1949-81

Bishop and Yoo (1985)

Abernethy and Teel
(1986)

Valdes (1993)

Chetwynd et al. (1988)

Small positive effect of advertising
Small positive effect of advertising

Spanish 1964-88

New Zealand quarterly
1973-85

UK quarterly 1957-68

Small positive effect of advertising

Small positive effect of advertising

McGuinness and Cowling Small positive effect of advertising
(1975)

Seldon and Doroodian
(1989)

US 1952-84 Small positive effect of advertising

Cross-sectional studies
Lewit er al. (1981)
Goel and Morey (1995)
Roberts and Samuelson
(1988)

7000 youths 1966-70
US States 1959-82
197182 for five firms

Positive effect of advertising
Positive effect of advertising
Positive effect of advertising

Ban studies
Hamilton (1975)
Laugesen and Meads

11 OECD countries
22 OECD countries

No effect of a ban
Negative effect of a ban

Flay (1987)

Goldman and Glantz
(1998)

Baltagi and Levin (1986)

International review
California

Us

Negative effect
Negative effect

Negative effect

(1991) 1960-86

Stewart (1993) 22 OECD countries No effect of a TV ban
1964-90
Counter-advertising studies

Schneider et al. (1981) Us Negative effect of counter-advertising
Lewit er al. (1981) Us Negative effect of counter-advertising
Porter (1986) Us Negative effect of counter-advertising
Hu et al. (1995) California Negative effect of counter-advertising
Pierce et al. (1990) Australia Negative effect of counter-advertising
Abernethy and Teel Us Negative effect of counter-advertising

(1986)
Pekurinen (1989) Finland Negative effect of counter-advertising

of counter-advertising
ol counter-advertising

of counter-advertising

(72-98) 00 plsed Clapall 220 ) ey Jsaad
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230 Tobacco control in developing countries

1750

Comprehensive ban

1700+

1650+
No ban

1600+

=
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Cigarette consumption per capita

1500+

1450

1981 1991
Year

Fig. 9.3 Cigarette consumption per capita, various countries, weighted, ages 15-64.
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Big Tobacco Takes Aim at LGBT Youths
W Harriet A. Washington is with the Harvard

Medical School, Boston, Mass.

American Journal of Public Health | July 2002, Vol 92, No. 7
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Based on customer -perceived quality and achievements |,
| | | | |
Rooted culture  Customer True and  Inherited culture/ Proven in reality/
and tradition focus reliable basic condition credibility
Core value

Volvo will distinctly , decisively and consistently , sustain
| | | | |

“The extended ~ No grey areas/ Serious/ Defensible and ~ Well established
enterprise” no “deceit” sustainable without short-term - owned/
in accordance opportunism claimed
with policy

and develop its brand position as a recognised leader in safety ...
| I | | | |

Backed by Shared name  Value base Identified by all ~ Recognised  Core value

substance/ with distinctive  in the mind our audience/ and desired
job to do and differentiating of our benchmarked
connotations prospects

...and, be ranked as a leader in terms of environmental care
I | |

Actively positioned/ “Best” Core value
recognised as not defensible
ad infinitum

among the world’s top producers of
| |

International/ Based on merit
global player — “spokesman”

automotive and transport products. equipment and systems.
|

Core business

Source: AB Volvo (1997, p. 13)
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Brand association charts
Among likely Bush supporters
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Marlboro Red

Brand
Personality

Casual

Active

Aloof

Success

Core Image
Associations

Bold/carefree

“Cowboy factor”

Brand
Communications

Stylish/cool
Easy-going Fashionable/stylish
Independent Strong taste/good pack
Masculinity Attractive/distinctive pack
Great Wall Consistent quality
Cowboys High price (+ve)

Vast land
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Good tobacco
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Strong taste
Assels

Good logo
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Hot zones suggesting brand stll has challenges In managing
consumer perceptions around labor policies
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Unlimited soft drinks
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Invitations

Personalized birthday cake

Signable bowling pin for birthday child

Glow necklaces
X Supor Stuike x
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Unlimited soft drinks
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TABLE 1

Frequencies of Responses to the “Seen,” “Like,” and “Appealing” Questions

% Like % Appealing

Yo Seen (Very Much i Very Much

Ad (at Least Once) or Someiwhat) or Somewhat)
Marlboro A 89 40 R
Marlboro B Pis] 34 22
Newport A 37 24 24
Newport B 31 30 22
Camel A 30 47 37
Camel B 47 38 42
Kool A 50 16 20
Kool B 47 35 41
Winston A 2 28 24
Winston B 42 33 25
Merit 49 15 21

Note. N = 400 (100 smokers, 300 nonsmokers). The full questions read as follows: “How
many times have you seen this ad or one almost like it?”, “How much do you like the ad?”,
and “Do you think the ad makes smoki ng more appealing?”

To

DNONSMOKERS (n = 300)
W EMOKERS {n = 100)

PERCENT "LIKE™

20

WINSTONEB
MERIT

MARLBORO A
MARLBORO B
NEWPORT B
CAMEL &
CAMEL B
KOOL A
KOOLE
WINSTON &

MEWPORT A

FIGURE 1 Percentage of smokers’ and nonsmokers’ positive responses to the “like” ques-
tion with regard to cigarette ads.
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O NONSMOKERS (n = 300)
W EMOKERS (n = 100)

PERCENT "APPEALING™
5

%]
[=]

[y - — . —

MERIT

MARLBORO &
MARLBORO B
NEWFORT B
CAMEL A
CAMELE
KOOL A
KOOLB
VINSTON A
WINSTON B

HNEWPORT A

FIGURE 2 Percentage of smokers’ and nonsmokers” positive responses to the "appealing”
question, with regard to cigarette ads.
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Table 3. Associations of all colors.

Color

Associations

Red
Orange
Yellow
Green
Blue
Purple
Black
White

Passion, Vitality, Excitement, Boldness
MNovelly, Happiness, Optimism, Youth
Bright, Joy. Warm, Harsh 1o the eye

Health, Environmentalism, Nature, Peace
Staidness, Intelligence, Indifference, Smooth
Classic, Glamour, Sickness, Sadness
Fashion, Mystery, Staidness, Noble
Pureness. Monaotony, Kindness, Honor

Os) S pe duidalal) il Y

Table 4. Participant perception of brand personality by colors.

. . Red Orange Yellow Green Blue Purple Black White

Dimension ltem (%)
e,

Sincerity Down-to-earth 0 10 10 22 12 0 0 46

Honest 3 3 3 32 12 6 3 38

Wholesome 2 14 12 33 16 2 12 7

Cheerful 30 22 26 4 9 2 0 7

Excitement Daring 41 5 13 3 ] 15 18 5

Spirited 22 17 & 8 8 4 6 4

Imaginative 10 10 5 5 12 26 22 10

Up-to-date 16 11 13 4 7 24 18 7

Competence Reliable 2 0 2 20 23 0 33 20

Intelligent 15 5 8 15 22 0 20 15

Successiul 24 ] 5 5 16 0 27 15

Sophistication Upper class B 4 B 4 20 20 23 17

Charming 20 a 10 10 0 28 10 13

Ruggedness Out-of-Doors 10 16 8 22 20 4 14 6

Tough 12 3 B 8 21 5 38 5
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Table 2 Types of consumer focused market research Philip Morris conducted for
Marboro

Likestyle identifies the key needs and volues of target consumers. This ressarch often includes insights
inta p-npuk:lr behaviours, pasfimes, pear ralufinnships, 'Ihnughfs, tears, p-n|iﬁcc|| |ac|nings, {'clmihf
life, gu-u|5 and aspirafions, and affifudas toward 5r'nuking

Brand Examines a brand's image though consumer surveys and focus groups. Determining consumer
perceplions of Marlboro in different regions was a particular focus of Philip Morris'
international market research; this msearch was used to develop a glebal Marlbore brand
identity and pasitioning

Communications  Measures consumer reactions o specific adverfisements, promotional campaigns, or
sponsorship efforts. Oben consists of copy tesfing or elicifing reactions o aclual or profotype
adverfisements. Popular measurement criteria include recall (ability of the advertisement to
aftrad aftenfion and interest], persuasion ability of the adverfisement ta influence decisions),
and communication effecfiveness [effectivenass in conveying the intended message)'
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Table 3 Philip Morris market research studies into consumer lifestyles, brand images, and communication efforts
Title Type Year Author Country
Cigarette Pricing And Strategic Lifestyle 1985 Noresearch Japan
Brand Posifianing
Image Study German Brand image 1985 P Germany
Glabal Generation OF YAS Lifestyle 198% Leo Burnett USA, Germany, Switzerland, Japan
Exploratory Marlbore Strategic lifestyle/communications 1989 Leo Burnett Australia
Resaarch
Valuas, Li{asfylas And Brand I.i{asiﬂefbrundf 1991 Rl Asia-Homel; Prohalad Taiwan
Images Among Taiwanese YAMS — communications
Marlbore Red EEC Markefing Lifestyle 1992 PM-EEC France, Spain, Metherlands, Belgium
Review
Young Male Adults In Japan I.ifasi}f|a 19%2 LBC Japan
Young Adult Smokers In lialy lifestyle/brand image 1992 PM-EEC; Herzog,Pr haly
Marlbore Brand Review Brand image 1992 Tmd Carat, Marbom Brand UK
Group
Motorsports Sponsorship Communicafions 1992 PM-EEC Eurape
Marketing Review
Hong Kong YAMS Study Lifestyle/brand/ 1993 RI Asia/PM Asia Hong Keng
communications
Inte rnaticnal Marlbora Image I.i{asiﬂefbrund image 1993 Sinus; Leb-answuifbrschung |Propoyu| for muhipla counfries)
Dynamics Study
Internaticnal Marlbore Image Lifestyle 1993 Sinus (inferred) Saudi Arabia
Dynamics Study
Marlboro Image Dynamics Study I.ifasi}f|e..fbrundf 1994 Market Insight lory Coast
communications
Young Adult Females In The lifasi}r|a 1993 Leo Burnett (infemred) Japan
200000's
Research Discussion Paper Brand i|11:|gta‘-F 1993 Hill M. Knowlten Asia Heng Kong, H‘|i|ippines, Korea, China |Pr0pcsc||sb
Marlbore Smokers Research communications
MISTA. Motif Sort Test of Marlbore  Communicafions 1993 PM-EEC Gearmany, Spain, Hdland, kaly, France
Visuals
EEC Evert Marksting Communicafions 1993 Author unknown EEC, EEMA, Garmany, France, haly, Spain, Finland,
Hungary, Sweden, Switzerland, Japan, Hong Kong,
Malaysia, Taiwan, Argenfing, Brazil, Mexico, Venezuela
Int. Marlbore Image Dynamics Lifestyle/brand/ 1994 Sinus (inferred) Karea
Study - Korea communications
Fax Proposal of Female Depth Lifestyle 1994 Hankook Rsch; Roh, | Korea
Inferview in Korea
Competitive Brand Advertising Brand image/ 1994 Author unknown Kerea
communications
European Lights Young Adult Brand/communications 1994 RSG Marketing Rsch Belgium, France, Germany, ltaly, Netherlands
Study
This table highlights the major Philip Marris studies of the lifestyles of Marlbore smokers, Marlbore’s brand image, and Madbore advertisemenits and
communication efforts. The results of many of these individual studies appear in several different internal Philip Marris documents.
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YAMS Value System

b0

Stauss seeking

Socia| Recognition Desire Success
Maturity/Wisdom Skill Development
Respect Seniority Goal/Career Orieated
Male Provider Leadersaip | Achievement Mooy F«;:
Male Leadership Tlasadal ¢
Marriageiwifeichildren ———
Fllial Plety Eatrepreneurial
i Commitment SelfRes bit
- Traditional pocsibitity
Persomal Reladorships Values Mobill o
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Younger Smokers
Silk Cut Adoption

Taken from parents
Choosing what
evervone smokes
An easy smoke

Marlbore Lights
Rites of passage
Distinctive
Different

In the know

Trendy
Youthful

(Mike Imms Research Feport, 1996)

Adults

Silk Cut as a convention
Big

Established

Sensible

Obvious choice

Grown up
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(Laybourne Valentine Qual Ltd Research statement

Document, 1998)
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‘B&H smokers
Prafile
-  B&H Special Filter is a male, upmarket, young brand
Attitude
- B&H smokers are young, sociable and relatively carefree.’
(M&C Saatchi Briefing Document, 1996a)

‘Watch promotion

Target Audience as indicated by research

Overall findings indicate that the six most popular watch designs appeal
predominantly to vouth audience, with a male bias and weighted heavily
towards a C1DE classification.

‘Car advertising:

Given that the stvle af image advertising that will benefit the brand for the

younger target group is so far removed from that which will appeal to the

older target audience, we feel that the two requirements are mutually

exclusive and a single communication weould therefore not be appropriate.”’
(M&C Saatchi Creative Brief, 1996b)
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‘Recruitment of younger smokers has traditionally provided the source of the
older generations (25-54) that make up the core of the brand profile.
The majority of all cigar sales come from a core of heavy smokers. However,
the majority of purchases are spontaneous one-offs in bars and pubs. The
concern is Hamlet is not penetrating this younger social environment.’

(CDP Agenda/Miscellaneous, 1995b)
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LARGE WHIFF  CLASSIC HAMLET

16-24  10% 6% 13% } INDEX 129
25-34 8% 17% 26% }

35-44 19% 25% 26%

45-54 23% 19% 18%

55-64  14% 17% 10%

65+ 16% 16% 7%

Source: Omnimas

(CDP Presentation. 1995¢)
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Specific elements

Overall Music Animal People Story Humor

Advertisement % like % like % like 9% like % like % agree
Budweiser—Ferret 92 93 97 - 84 97
Replaces Lizard
Budweiser—Dalmatians 84 56 93 67 81 93
Bud Light—The Mouse 76 58 82 74 60 91
Coors Light—Beer Man 65 54 - 66 61 78
Coors—21 Means 21 46 - - 61 50 69
Foster’'s—Remote Control 45 - - 49 48 66
Michelob-Twins 44 34 - 58 41 62
St. Ides—House Party 44 70 - 45 34 21
Busch—The Mountains 4] 63 - 21 28 11
Miller Lite-The Wild Pitcher 40 - - 46 36 46
Beck’s—German Comedian 38 - - 42 34 51
Heineken-The Weasel 32 84 - 51 35 46
Miller High Life—Real Men 24 - - 25 29 33
Busch-NASCAR 23 52 - 36 23 13
Guinness—The Train 17 - - 24 20 11
Busch-A Legacy of Quality 16 25 - 26 18 2

Note. The symbol, 7", in the cell indicates that this element is not applicable.

L_UJM\ ;\JJ@BM\Z&)J\&JEJ:\ST:UQJM\JJS\c_\l_u&_\s.ﬁsus
peine ) QS 9643 5 ¢ Be DU Al 3aaldia 22y %35 Ay gaSl
L SE Jgaad) adla ey pliall o L) 4 Ao g

Table 3. Advertising effectiveness by advertisements

Want to buy Likely to buy
Advertisement product (% agree) brand (% likely)
Budweiser—Ferret Replaces Lizard 35 43
Coors Light—Beer Man 28 31
Busch—The Mountain 21 20
St. Ides—House Party 19 25
Budweiser—Dalmatians 19 32
Miller High Life-Real Men 18 17
Miller Lite—The Wild Pitcher 17 29
Bud Light-The Mouse 16 28
Beck’s—German Comedian 15 16
Foster’s—Remote Control 15 13
Guinness—The Train 14 16
Michelob-Twins 11 16
Heineken-The Weasel 10 20
Busch-NASCAR 9 11
Coors—21 Means 21 8 15
Anheuser Busch—A Legacy of Quality 5 12
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, 'Maybe we'd better go down to Abercrombie and Fitch and

see if they sell goat-mating calls."2
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Positive/Neutral Feedback
Perceived Noise p— —— -
value ryptic Decode Primary Receiver
I—p P”"i“"’ Key > Gay Men
L 4 Crypic {Subculture) (Implicit Message)
Sender 'y Code »| Channel
A Private Key Cryptic Decode
{Subculture) o|  Public Key Secondary Receiver
. (Culture ) > Non-Gay Men
NDIS@ (Explicit Message )
Positive/Neutral Feedback
Figure 1: Cryptic Communication Model

O Lyt il sl i1 8 3a1 Al A jall (alas
Sl aeall 834 jladll Aadlall a5 (pme Sl Jaad paia Ay i
AaDlall a1 oA ey Lay Jalail ) g il

113 www.zumord.net — gx <1l 5,2




) Cus skl (o Cangy (gl 8 sudil) mgil) () e A all 2S5 o
o8 gl G.@JS\ Lol ddaginall C"U""ﬂ ‘;c\jl\ Jeal) aalie e <l
= s s Jila o el 58l Calagind OMA (e s Al all 4)
BSdle ye "iaa Jilu )" ea
leiaa (e dadid ) gl (gA) 8 gul) gl

Camouflage-1

guerrilla-2

subliminal -3

Covert-4
niche markets saaas il 3 ae Jual sl 8 Lalad Coidl Lgrpan
s (ea Jual 5l 5 Lgza aladll 24 subgroups Cleaiaall &
Ldle) 3 ,30a 2 able to decode and understand e

3 3hd 3a0a e pay A0S juaY) Lililoy 40 5 8 Ladladld e Liallai
sy i (Lale 11) e (o8 JLahaY) Cargind dudle) dlaa AL 5y
25 "Condom (&) 1" latial gy g pall 84 ua Sl Slal il (4w
O dall 3 e g e cangiud s JLSI (e Guallll 4a 5 Gl (A cilaiig
028 Alasll () ye a5 ) aa Apniad) dleally Ja Y1 L8 oL adlill Cillee
Ol 58 43 i s s Jaai€ Adalill Jad o cpadlll e JUalaY) s
aall 8 gl ol 8l el cladl 3 jalh (e aall dliage @lld g d3Y )

Y O eS Aial) (al ) Ll (e I

114 www.zumord.net — gx <1l 5,2




'k_i\j.i.w‘).uz.cﬂéd&&\w@)&jﬁy"@“jui?‘j}”m

AU e e YL AGF Aadle sl —uiall 305N daad 3 a5 2y g
Dall i Vg Gl (e A el AeBlall e Slanld 25l jae Jou
| sea sz 525 Y e ddallas agilSaly (LS () 5 cagle £ 3YL
133 e I U cpn 05150 (S LS LAY il 3 Jla Sl e
e dmaindl) L jlaall e a1 o cagilasn Sl ey 8 0 A5
a5 pornography il e sy sl (cawn Lal 7 JUISH @13 3 32l )
e S O 9 oaad AGF 4dlall (8 ¢ dgo 3l (e o jlae gl

N

BALEN BlaiD dae ) ) CulS a3l e

& ABSOLUT
GAY THEATRE
FESTIVAL DUBLIN

115 www.zumord.net — gx <1l 5,2




116

The AZ50UUT™ Goy Theais Feaival Dvibhin b proedly spanecnd b TqEﬂq‘Hﬂﬂf‘Iam ety e galeny

AIFPORTERS

TITLE SFIHS0R

“VODKA DS ——

WAIN IFCHI0E B“I‘III PR " E‘&r&m

e
i 'ﬂ;____ y .‘f
] City et

|JL‘:|_.r': i ..

*
i

Dublin Tourism

R S ATREEITT m
m umbra theairs
m filmbase ek For The Border

Bmﬁm || L |l I:.I

GIFTCIAL HOTEL SFaREoH

BURLIN || LEETS
PR/DE o

PArELY DURLIE

i Gueeric

3505l A g pall ol dactall A jladll ciladadl g
oS liu-1
Osi-2
Jsulls-3
sl -4
Oskl-5
Llle aif il 52-6
Sl
ik il L 5S1-8

i Y Aaldl)

www.zumord.net — gx <1l 5,2




-3 30 a3 el e Y s

el AEGEY el aalue Jleial Jadi 3 505

AL&Y Jaadl)

B)-JJ.\MZ\.A)’_\S

3)&.\5\:\&):45

pals e Apdlall; 2803

i FAIR AND
1 NOSONE

O Sdl iy an )l o

117

www.zumord.net — s w52




Ll 81

A 93 A8 il (e pey 350 A jlea

: #IVLENOL
[ i)

STOP. THINK. ettt

Sk

Sy sl (e Bl (anasi (4l o

118 www.zumord.net — gx Il 3.2




[[ENG! | U E 9%

F

T T vve——

My

fn&i 111

DS e JAbSU 308 gy

119

www.zumord.net — s xll 5.2




d€l) J

AL o seie

P BN

iLasadl e
Aol )l Aaall e

120

www.zumord.net — gx <1l 5,2




‘r‘r_ PN w.“, y d:ﬂ_u‘)

A543 el dacla

Google
Youl 1)

121

www.zumord.net — gx Il 3.2




Aol Sbll a5y ) 5
el
o=l )4 Dle a s
by 2528l g sill 5 (g SIS
DALY Calagind

PRODU!

) Laad s Leadl i ae Lielaial dlial gie "l dadle (o) CaS LY
Y Al dlial gia g Eulaadl AS) 5o Ay jeLin daldiig A83e X5 Jual il
Bala 4850

R
SRR
C )

ABSOLUT 9/11

s Lizaina Jual sia g dpulpud) Eilanyl o i Ay Lol LS 8 & gloa
Gy peainall il )l aes ae Jual 53 5 )a) 4 jlad Cladle 5 LeiDlae
Oy 1 ABle ) JU) das (Ao ald ¢aaiaall Ll o gae Jia Wil (e
= Ao laill CilaMadl il Al 5 258 il a3 iy

122 www.zumord.net — gx <1l 5,2




u_d\w;d\ Sl L'-\?(j (4 ;‘J“\C'A:\'SSUMSJ&AQMMC)L
d\A.L:‘Y\ O\.A‘j )s]jsj\ ¢ Slia "wﬁ" ile \.QAJ.L:A

ol sl K e Alsilaall 55035 () sl

tpa s Jaad (5 gusd 3 e

NIVEA

giies (3l s alaill gd 4 el Ldsi Adle L) i) (im priaad by Lo 8
a3 il le ddadlaadl g alall cuda b Gald ga 5 Jla )l Caagiun daa
14 DA e 1911 ple Lisi 3,0 sl 5l 0lS 28 (it il
M\U_AL_Q;M&_\LAJJSJUJJJ\A\_\JJ\}M‘\\Q_}\ ﬂls)AU_A\J_.\A;.mm
1aa lae s 1998 ale Jla )l 4 sall cilatiiall gllad (il 8 5 ¢ puaddl
daall 33y Jal (e oAl n 2i5h 0l 117 e g3 A4S ¢ UL
cJoal glall agall (e Gl g paed gaial Ha8 38 ¢ Uaall J3g] 408 sl
doanll 32l 3l g jlall Jaghadill 8 40 gduall o sgall yalic aal bl dg
Lol Lar alall s i La 9 5 coda 48 gl

fon A g a0y ol e iy -1

malic g daliadl a ydll g ddalall Canall 95 gall Jal s e o il -2

hall

Spmiliall S a3 e o el -3

iU AL ) el aa5-4

daluadl 8 guiill S jall maas-5

459 Aplae Gy 2ac -6

123 www.zumord.net — gx <1l 5,2




fsd (oS8 iall Alal daliall )

Blud) dmaiaall Slea il et -1

3l e Jalial) cilay S e b Joa i ST gasal Ja ) ol -2
sl e Llaall ¢l pastiva ¢ Mlanll 48 j2a <l ) -3

ol dag il dga sall Ly Cilatiie il dalall -4

el claliial e oyl 8 daga dgilawall ClaY1 -5

M Al pa¥) (8 A8 gull daall aidaat Jal e

ol Ge Gl pasiidl il Slgiall das 32 ) -1

Agilaall Gl sl dldie) -2

adlall A sa Hoad dal e Aol ) el o e Gl g ladl) -3
Aol G855 Jae Lelaay Loy 4y sl

A 5y geal s <l g8 5 ¥ e Jla N Caagis N Jilus sl sl -4
(Oalll de 8ae 4y a3

Al A s Wb el b il ea 8 5l 4 el Adlal) a0 -5
Lo adagill

2l 33l o skl e 1920 ale i (531 "5 g L jiw g dlaic) -6
Ay eanl) "Li" arelia

124 www.zumord.net — gx <1l 5,2




NIVEA ACTIVE3

Now tell us your favorite 23 ROUTINE
and get a chance to win an iPad!

s a3l Laad 5 my e

by Aadle 4] e oAl el cuilal) LaaY

&Y 5 d8laall g Aalalall calaws¥l = 43 30

a1l 5 jledall g AdUaill = (all)

Ly Aadle AnSad o) AL QUi = (bl ae 48 31

ac L) Bl iy 4D ARl 8 "L Al jaiae o ) 3LEY) Hasd
Lol edall (uSay 2RI 4y i€ (A1 W) ¢l g " daBlusial

:L@_Lg\jjj e Jazll sl AaDlal) 5 ) g
Ll g8y ma e ol Cdaginl 1990 ale cyjal Al Al )3 Geua
L;g Ll 338 5a Cq\_"d\ CilS iy Hladl) "Lan" Adle
Bl o Lalaally o5 dadlay Leday ) o3 4y )l Aadlal) 3 ) saca-1
Aailaal) Al Al -2
G Y SN - YI-3

125 www.zumord.net — gx <1l 5,2




g Bhns Akl sl () g s -4
(25S) itV Al g ALY (e 3 jall Candll -5

e M iy 5t Hla Gl il

el lal) ) ) e
Ml g SA Gpainll Cpy DY) 7 gy a5 Guli-1
AL O g lay 0ol Jla Sl e A0 SISV (daad) 32l B el 300 5-2
o alae agalaia) ae (ldleS 5 alua¥)
Ler S Ble YU s ) Elaal) sag i3 (o) ) shaill a2 a-3

Glow ae 385 Y Abs aad =l
Lalle Ll = 5 09 (31 g

126 www.zumord.net — gx Il 3.2




IR e Ll 550 ramnaal 33LEN Talai¥) O G (et L la A
g e L) e 2ol La 1 5 anial) ST Ly 515 sdaell 5 530
b oAy slasill cra s il (e ) us L 31 52015 " S Guin)"
Gl al et s Jaai€ 5SA e Gasail) e Gy Las il b e

Ll

DS Ay il eK debud g 5

o ¥l aaily Vg hay pall o2 sal 3508l 5 pa daend e ding L
clleall (Ao anebaaill cild aads 23 Jy cla) s Al JSEY) 8 cSle ) s
8 sall 8 s Y Cladia o la juis GllaS s gy addl Caglas iy )

laiiall 38 s L oy Al el

127 www.zumord.net — gx Il 3.2




128

www.zumord.net — s w52




129

sl e Guind) o jlaal S0 (el Sl

www.zumord.net — s w52




TOP - HACKER

?LGS.-H cs“\ﬂjj\ e S|
(LS im S "l Jie ol i 3L Ll 3gd 55l 55
L,;J Mia J oSl il ?@%}aw o ] ¢e Sk ) &= (;@_'1'\33\.&: L_g cua\A&\S
S Al

C«Lnﬂ‘ .Jj..laj:

130 www.zumord.net — gx Il 3.2




131

BIEGV KPR PRSP

Cpmniial (ya BILEN e 3l Cilagiud 8 aidlas e S 580 3l

www.zumord.net — s w52




CHICAGO 2006

"

132 www.zumord.net — gx Il 3.2




sl yaind) La g dlalSie A ) Aalag apaa s Jaai Gl Silaail )
1S Jin 3alpal i il L) iy i) ASudlS cllens |35 L ey
dna g il gal ) dalay gd dial) 2055 atiin g anle dailadl) Cargl)
Ol 585 maina g Apadle) iy g cadibillaio lagdhy (psal 5 cdoa s 43S LGS

o sell g Aatil) ol 4l (i g adadat ey H5

3L Asliad) Jaladl) 5 9255 L HY) g daca gall J 3 ddle

DSV sl s is e () 0 AS il el 8 b L
ol Lo G (i) yall ae AaDlall 43S 5 o) EDIAY)

LaS ¢ maind) elag¥) s Gl 5 o)) VL dania J 30 dadle (Sle) Sllea CilS
5Sall A5 e clS J o dlea o e ApdleY) A gall Wil Ja A
Cradlis Lo ccand Ao g 3095 e A0l Y analaaill (S5 Q18 (5 50 JS
pala () Ll ol 5 20 8 Ll Chnm g 5 J a0 Adle 3 gum il 4
Loy 8313 055 (laal by dladay 450 5a ol sall e 4dle ) o Adle
relaaiy lie V) e ) pall Chagiod Ja dadle ) «J sl ) pdy
M omleall G agdl 8 e (n el

1) e Jaka) O ¢aad Jula 42 e AT Do) b

133 www.zumord.net — gx <1l 5,2




ol aLaia ¥l 5508 ae caall @llah alas (" K3y e Yl il
(S A4S ala) dalay caguiily peiDISEa da ) dalay (5 pealad) JUkY
IS Iy ) salaty agil e adl gl e Jualaill 8 5ilie (S aglacLuse
ot 1) Al ¢l g5 ) 528 aglaag Le DU ALY agaial Ladie gy s
"IISALY) oda iy e (518 cagil yia (e Aradl) Hladil | galay A
baaiall LY ) 8 A dle V) Adeall odgd (b 1l 5 clalEmY) N 55 2
Lgiaaldl (g 5l an gall g J 0 Adle Alla gaagy 531 2aall 3 A el
¥l oda o Lie A8ds (55w aay ¥ Bl paill o8 583 Ll
ol sl Sy

DIESEL

- n-m

~"\.4!!.'!A;:£

e .
o L v

"OLSL J oy (328 (b e (gaa]

134 www.zumord.net — gx <1l 5,2




After the advertisement was launched i the USA, letters of protest poured mto Diesel offices
and 1rate picketers protested outside Bloomgdales, the exclusive outlet for Diesel products
it that time. Renzo Rosso commented

"Our tronic tone sometimes initially shocks consumers. We often present what
appears to be outrageously inappropriate messages—confusing references to such
things as racial, sexual stereotvpes, materialism, drug abuse, religious
intolerance and political extremism. The viewer needs to think a bit in order to
understand what our intention really is. But once they have taken the time, the
viewer of a Diesel ad usually picks up on a hidden order behind the work, a
meaning that is less an insensitive, subjective statement and more a balanced
observation of the realities of the world we share. ™
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Dresél § gatnagentent team emphasized that D-Diesel and StyleLab should have distinct brand
dedhihes but W some common roots. Both brands shared values such as freedom, global

itfulness Nevertheless, whereas D-Duesel stood for wony and

itlock, créatvity and th

el StyleLab stood for soplustcanon and mystery. Of course, the products
161 were quite different: Diesel focusing on denun whale StyleLab expenmented with
1 var of nnovative fabnes

Positioning and Pricing

The D-Duesel brand was posimioned at the upper end of the “demm and lewsure clothes
segment. It competed with Armam Jeans, Levi's, Mustang. and Calvin Klem Jeans StvleLab
was positioned at the lower end of the “lugh casual wear™ segment, competing with the hkes
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Coexistence of different logos

OAISEL-.

Sister brands

'SsorL

- o

DIESEL

FOR BUSOESRIUL LIVING

Product categories

[PPSR - |
>

I =

The product categories are labeled

The Diesel logo has remained the same
snce Ity origing., when its brand image
referred 1o hard jeani, gas stations,
asphalt and bikes Since then only the
mMotto inside the 16go has changed from
“enly the brave” to Tor successid living”

#ho In an unusual way:
“tme framey for watches, spare
party’ for accessories, shades for
sunglasses, Yootwear for shoes.
L They don't have alogo and on branded On trousers the {
e acks thalr Aame &s combined D both in the front and KEETAR

with the ) but oc caslonally, when I the back have become
thead s about ane product design

Diesel uses a combination of the old The sister brands have a completely u"mw::mlqon r':“:."w‘:."

and the new logos. The mahawk is different style and in the case I 4 very expressive and

still used in the trousers libels, the red Of SSO5L the diesel name is free way and labels,

box Is mainly used for the ¢ 5 n el to slang hange from collection

and the D is used 10 label products (st and a street casual language. They %o coliecsion

the side of sunglasses, in the back of have one imagotype which is the different use of the brand

the jeans, core and on top of that they make constellation.

varations every season
dx il LalaDle 3" J pa" Adle
Al Leiladle 5 J 0

Fragrances . Talent support Hotel

Diesel New Art

Diesal Fragrances logo take the format of the onginal Diesel
lago only changing the motto for the fragrances name

When it comes to the name of the fragrances, only Diesel PLUS
PLUS follows the model even though is an older fragrance
The new ones have a more flat logo, using the design of the
bottle as identifier for the fragrance and leaving the brand in
the back

Diesel has paraliel projects that
upport artists, emergent designers
and music events.

In all this events, Diesel name either
does notappear of if it appears it
takes the image of the event This

strategy is probably used 1o give more
credibility to the proposal and portray

Itsalt a5 2 brand that truly backs and
SUPPOrts Creation rather than just
another brand that sponsors hip

Besides clothing and fashion. Diesel
has expanded its business into hotels.
The pelican hotel is located in a2 ant
deco tullding in Miami Ther logo
matches more this style rather than
following the brand and having the
whole hotel painted in red and being
a physical brand. This follows Dhesels
strategy to treat their customerns
Inteligently and try 10 seduce them
with experiences rather than with
marketing of branding tricks The
Diesel logo actually appears on the
web site but in a very disareet way.
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Interaction
Puma's Pages Fans Level (Out of
10)
Puma 3427936
Golf 12607 5
Cricket 10979 9
Football 966947 6
Running 30307 8
Motorsport 10670 9
Ocean Racing 9661 7
Hong Kong 15202 4
Malaysia 36936 8
Honduras 14939 9
Parra Correr 6674 7
Creative Factory 54644
Animagical 3508
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Interaction Level

adidas’ Pages Fans (Out of 10)
adidas Originals 6358172 7
Golf 15328 7
Cricket 174642 8
Football 3168023 6
Running 106641 3
Soccer 102088 7
Baseball 3166 2
Hockey 15610 1
Football US 25443 8
Phillipines 34295 2
Uruguay 63080 4
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Tiger Woods: S81m .1

Michael Schumacher: S80m .2
Peyton Manning: $42m .3
Michael Jordan: S35m .4

Shaquille O’Neal: $32m .5

(2004 Salaries & Earnings, Forbes)
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Kodak
SWITCHTO A

PRINTER

AND YOU CAN
REPLACE ALL
YOUR INKS FOR
LESS THAN £19

AILY-NEWS

Siie shook Bam's
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World's top golfer injured in bizarre 2:30am
car wreck after claims of row with wife

& Favortes 43 B FreeHotmal £ - e

B 1ioer Woods offered five-year $100m deal by bockses... P v ED = (0 mm v Pages Sofetys Took~ @~

MailOnline Q

Home News BI'TCLE TVA&Showbiz Femail Health Schnco&Toch Monoy chato Coffee Break Prop

Sport Home | Headlines | Football | World Cup | Fantasy Football | Stats | Cricket | F1 | Golr | Racing | Rugby | Tennis | Other | Board

’

EXCLUSIVE: Tiger Woods
offered five-year $100m deal by

: wige s
bookies BodogBrand - with 'no

H L
moral judgement clause '
By SIMON MILHAM 4
Last updated at 1.04 PM on 18th May 2010

B

Though his personal Iife is in the rough and his golf game |5 as wayward as his sex- SEE HOW M
Iife, it seems Tiger Woods still can hit the green ~
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Table 2: Percentage distribution of source effects

All effects (%) Significant (%) Non-significant (%)
Variable n= 266 n=185 n=281
Source manipulation
Negative information 3 2 4
Celebrity expertise 15 18 6
Celebrity attractiveness 20 19 23
Celebrity credibility 23 24 21
Celebrity trustworthiness 26 27 25
Celebrity likeability 3 3 4
Celebrity familiarity 5 1 14
Celebrity performance 6 7 4
Celebritylproduct fit
No 56 68 3
Yes 44 32 69
Experimental effect
Main effect 86 83 92
Interaction effect 14 17 8
Setting
Survey b2 58 36
Experiment 35 42 11
Archival 4 0 5
Sample
Student 52 63 29
Non-student 48 37 71
Country
us 60 73 34
Non-US 40 27 66
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Table 4: Use of Sport in Ads for Non-Sport Products (N=1285)

Product Sports Setting
Beer (n=121) 39 (32.2%)
Food and Soft Drinks (n=115) 18 (15.79%)
Movies (n=101) 14 (13.9%)
TV Shows (n=180) 5 (2.8%)
Non-Sport Video Games (n=3) 0 (0.0%)
Automotive (n=299) 30 (10.0%¢)
Communication (n=92) 13(14.1%)
Financial Services (n=83) 3 (3.6%)
Retail Stores (n=66) 2 (3.0%)
Drugs and Toiletries (n=53) 14 (26.4%)
Non-sport Clothing (n=11) 6 (54.5%)
Business Services (n=69) 1 (1.4%)
Airlines (n=30) 1 (3.3%)
Cameras (n=7) 3 (42.9%)
Dot-coms (n=49)* 14 (28.6%)
Non-Sport PSAs (n=6) 1 (16.7%)
Total (N=1285) 164 (12.8%)
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Awareness t
Brand —

Loyalty
Provides value fo customer by
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Interpretation/processing of
information
Confidence in the decision
Use satisfaction

Percieved
quality
Brand
—  Associations

Brand e — Propriet
Equity roprietary
Name —_— Assets
Symbol

Provides value to firm by
enhancing:

Efficiency and effectiveness of
marketing programs.

Brand loyalty

Prices/margin

Brand Extension

Trade leverage

Competitive Advantage
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Table 1 Favourite celebrities

Name Andy Lau Eason Chen | David Leo Koo Twins
Beckham

Category | Actor-singer | Singer Footballer Singer Singers

Country | Hong Kong Hong Kong | England Hong Kong | Hong Kong

Mentions | 26 22 20 12 10
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Table 2 Celebrity attributes

Rank | Attributes % Responses Theme

1 Good performance 26 Achievement
2 Attractive appearance 24 Appearance
3 Personality 20 Personality

4 Talents 15 Achievement
5 Healthy image 8 Personality

6 Wealth & fame 7 Achievement
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Activities Interests Opinions Demographics
Work Family Themselves Age
Hobbies Home Social issues Education
Social events Job Politics Income
Vacation Community Business Occupation
Entertainment Recreation Economics Family size
Club membership  Fashion Education Dwelling
Community Food Products Geography
Shopping Media Future City size
Sports Achievements Culture Stage in life
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A step-by-step process to build valued brands

Journal of Product & Brand Management

Peter Boareright, Yonathan Cagan, Dee Kapur and Al Sakied

Figure 4 Target VOA with branding attributes

Volurme 18 « Number 1 - 2009 - 38-49

inclustry

lowr G high
EMOTION adventure spirited, bold, challenges convention. edginess, meverick, trailblazer
independence open road., freedom, cowboy, in control
security accassible, supportive, reliable, stable
sensuality provocative, intriguing. cachet, passionate
confidence sense of self, assuredness, unapologetic, defivers, confident. the right choice
power tough, authorltative
IDENTITY point in time addresses trends, cohesive message
sense of place appropriate
personality capable, honorable, proud, professional, eptimistic, unique, authentic
IMPACT social tradition of Innovation, a cholce
I emvironmantal thought leader
AESTHETICS visual distinctive, high-performance, eye-caiching, premium
auditory quiet inside, bold outside
tactile paositive, enhancing, quality
olfactory MA
taste MNIA
ERGONOMICS comfort supportive, trustworthy, honest, dependable
| safety faels safe
eage of use accessible, approachable
CORE TECH. —I reliable cansistent, high perfarmance
enabling technolegy leader
QUALITY craftamanship manufacturing excellence, to specification
I durability betters expectations
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Have some degree of trust* in the following forms of advertising
April 2009

Recemmendations from peaple known -_ 90%
Consumer opinions posted online “_ 70%
Brandwebsites |GG 70
Editorial content (e.g. newspaper article) _ 69%
Brand sponsorships N 6 3%
v N ;25
Newspaper NG 61
Magazines |G 5o
Billboards / cutdoor advertising -_ 55%
Racio | s
Emails signed up for NG 5%
Adsbefore movies NI s
Search engine results ads -_ 41%
Online vide o ads _ 37%
Online bannerads [N 3%
Textads on mobile phones _ 24%

Source: The Mielsen Commpamy
*E.g. 50 percent of respondents trusted "completely™ or "somewhat" recommendations from people they know
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?, Starbucks 46,865 A 5%

A)
] -{\ McDonald's 4 A 14%
@ Target 12 3 v 14%

Walmart Walmart . Y 9%

( Apple 21,953 A 7%
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Figure 2. Respondents' agreement with questions about sense of belonging, by gender
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Table 1: Brand Associations Factor Analysis

Items Factor Eigen Variance Reliability
loadings values exp.

F1: Personality and Image 5885 17.833 (L900

The brand preferred by my friends 0.747

Designer label 0.739

Environmental friendly image 0.737

Upper-class status 0719

Modern image 0.683

Feeling of self confidence, self-assurance 0,652

The brand preferred by celebrities D.al14

Good reputation 0.610

Innovativeness 0.601

Targeted at young age-group 0.574

Stylish image 0.572

The brand signals the social status 0.569

F2: Shopping Experience 3533 10.706  0.520

Responsive sales personnel 0.746

Younger sales personnel 0.720

High inventory 0.672

Offering unique store experience 0.568

Well-known store name 0.559

Wide range of colors 0.551

F3: Convenience 1356 10,170 0.786

Find shops everywhere 0,700

Find the goods everywhere 0.697

Offering wide product mix 0.675

Having assorted sizes D.613

Good return policy 0.527

Fd: Functional Product 3193 9675 0792

Fashionable; Stylish, Trendy clothing 0.825

Well fitting clothes 0.728

Comfortable clothes 0.720

Functional products (e.g., easy (o iron, 0.570

anti-transpirante)

F5: Usage Situation 2723 8252 0.723

Used for work 0,804

Used elegantly 0.716

Diaily usage 0.669

F6: Value for Money 2433 7373 (0.882

Good value for money 0.742

Adtractive store layout 0.679

Low price offering 0.674

Total variance explained { %) 64,010  0.943
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Nudity, Sexual Contact and Homoerotic Content (by Year)

Nudity Sexual Contact Homoerotic
Partially

Year Demure  Suggestive Clad Nude No  Yes No  Yes
1980 100 0 0 0 0 0 100 0
1981 100 0 0 0 50 50 100 0
1982 0 0 0 0 0 0 0 0
1983 100 0 0 0 100 0 100 0
1984 100 0 0 0 100 0 100 0
1985 100 0 0 0 100 0 100 0
1986 100 0 0 0 100 0 100 0
1987 100 0 0 0 100 0 100 0
1988 100 0 0 0 75 25 100 0
1989 90.9 0 0 0.1 100 0 100 0
1990 100 0 0 0 0 0 100 0
1991 76.9 23.1 0 0 0 0 100 0
1992 100 0 0 0 100 0 100 0
1993 86.7 12.3 0 0 66.6 33.3 100 0
1994 85.0 5.0 10.0 0 100 0 96.2 38
1995 62.5 12.5 20.8 4.2 66.6 333 88.9 11.1
1996 73.7 21.1 05.3 0 100 0 047 5.3
1997 56.5 8.7 21.7 13.0 66.6 333 64.7 353
1998 73.7 10.5 10.5 5.3 100 0 81.2 18.8
1999 68.4 10.5 10.5 10.5 42.8 57.1 824 17.6
2000 44.4 27.8 222 5.6 25.0 75.0 842 158

n=181 n =24 n=21 n=9 n=51 n=20 n=266 n=20
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