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Originality + Elaboration
Originality + Artistic Value
Elaboration + Artistic Value
Originality + Synthesis
Originality + Flexibility
Synthesis+ Elaboration
Flexibility + Synthesis
Synthesis + Artistic Value
Flexibility + Elaboration

Flexibility + Artistic Value

S Ll

-20

-29

-59

s als
s -99

What Creativity Combinations Work Best?

‘When used in combination, creativity dimensions had widely varying effects.
Relative effectiveness here shows the sales uplift a particular pairing enjoyed
relative to average effectiveness. Despite the disparities, however, companies
in our study used the 10 combinations in roughly equal proportion (shown
here as a percentage of total usage), suggesting that many firms are not get-
ting the most out of their advertising investments.

Flexibility
+
Artistic Value

RELATIVE
EFFECTIVENESS
-98%

USAGE
8.7%

Flexibility Synthesis
+ +

The most-used pairing, flexibility plus
elaboration, is one of the least effective.
The most effective pairing, originality plus
elaboration, had almost double the impact.

Flexibility Synthesis
+ +

Elaboration Artistic Value Synthesis Elaboration
RELATIVE RELATIVE RELATIVE RELATIVE
EFFECTIVENESS EFFECTIVENESS EFFECTIVENESS EFFECTIVENESS
-58% -29% -20% -5%

USAGE USAGE USAGE USAGE

11.6% B.B% 9.4% 9.7%
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Flexibility is one of the Although originality has little impact
least effective dimensions, on sales on its own, it appears to play
whether used alone or in an important enabling role, appearing in
combination. three of the four most effective pairings.

Originality  Originality  Elaboration  Originality  Originality
+ + +

Flexibility Synthesis Artistic Value Artistic Value Elaboration
RELATIVE RELATIVE RELATIVE RELATIVE RELATIVE
EFFECTIVENESS EFFECTIVENESS EFFECTIVENESS EFFECTIVENESS EFFECTIVENESS

~1% +1% +28% +89% +96%

USAGE USAGE USAGE USAGE USAGE

9.8% 10.7% 10.5% 10.9% 9.9%
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Contribution to Sales Lift from Advertising :. .. marketing
(For CPG Campaigns Running in 2016 and Q1 2017 on Major Media Platforms) -4 charts
M Creative
Media
® Brand
Creative Reach Brand Targeting Recency Context
(quality,
messaging)

Published on MarketingCharts.com in October 2017 | Data Source: Nielsen / Nielsen Catalina Solutions

Based on a »f almost 500 CPG campaigns that ran in 2016 and Q1 2017 on all major media platforms

linear and addressable TV; online digital and video; mobile; magazines; and radio
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IMPACT ON SALES*

7.63%
4.43%
0.795%
s s— ~-1.73%
SHAVER,  COLA, SHAMPOO,
COFFEE  YOGURT DETERGENT
BODY LOTION,
FACE CARE

*PERCENTAGE IMPACT ON SALES OF A ONE-POINT
INCREASE IN A CAMPAIGN'S CREATIVITY SCORES
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IT’S MORE THAN A SIGN. IT’S A COMMITMENT.

THE OFFICIAL ROLEX SIGN ESTABLISHES THE AUTHENTICITY OF AN
OFFICIAL ROLEX RETAILER. WITH UNMATCHED EXPERTISE, ONLY
AN OFFICIAL ROLEX RETAILER OFFERS A DIVERSE SELECTION OF
ROLEX WATCHES AND PROVIDES THE SERVICE NEEDED TO MAINTAIN
YOUR TIMEPIECE. EVERY WATCH INCLUDES A RETAILER WARRANTY,
GRANTING ACCESS TO THE RENOWNED ROLEX SERVICE NETWORK.
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